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TravelGoodsfrom 
Thailand ($USD)

YTD 2023 YTD 2024Growth% 

Luggage/Briefcases         132.67 145.73 +9.84
Travel/Sports Bags        34.27 34.88 +1.79
Handbags/Purses           1.84 6.24 +239.30
Backpacks (MMF) 2.71 3.16 +16.59

Personal Leather Goods1.28 1.56 +21.81
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